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GRAVEL WALL 
WATER WELLS 


Industries need more than an 
adequate water supply—and 
the Layne Gravel Wall Well 


The wall of gravel around the 
screen provides freer flow, 
lengthens the life of the well 
and gives added protection 
to pumping equipment. 

Call a Layne Engineer for | 
the solution of your water | 
problems. | 


LAYNE TEXAS 


COMPANY 


HOUSTON 
Phone Way. 2141 —L.D. 181 
DALLAS 
Taylor-4400 | 


Phone 
= 


is the answer to this need. | 





Specializing in 
Antique Silver, Gold and 
Hard Chrome PLATING 


Nickel — Chrome — Copper — Brass 
and all types production work 


A Dallas Institution 








R. C. COLLIER, Mgr. Phone L-4995 | 
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Wholesale Merchants 
Building 


The pivotal point of the Dallas 
Wholesale Market . . . Space 
available in 300 to 2,000 
square foot units at very 


moderate rentals. 


912 COMMERCE STREET 
Phone C-3725 Dallas, Texas 




















STATEMENT OF CONDITION 


At the Close of Business 
June 30, 1941 


ASSETS 


$ 79,862,762.81 
28,079,000.00 


Cash on Hand and Due from Banks 
United States Securities Owned 


Stock in Federal Reserve Bank 330,000.00 
Other Stocks and Bonds 3,189,436.42 
Loans and Discounts 53,556,946.90 
Furniture and Fixtures . 269,841.31 
Banking House . 2,265,000.00 


1,037,917.26 
$168,590,904.70 


Other Real Estate 





LIABILITIES 


$ 5,000,000.00 
6,000,000.00 
4,334,799.82 
380,266.96 


Capital Stock 
Surplus Fund : 
Undivided Profits, Net . 
Reserved for Taxes, Etc. 
DEPOSITS: 
Individual 
Banks and Bankers 
U. S. Government . 


$93,421,452.70 

50,128,318.61 

9,326,066.61 
152,875,837.92 


$168,590,904.70 





First NATIONAL BANK 


i tg D A L m A S Member Federal Deposit Insurance Corporation 
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Established in 1922 by the Dallas Chamber of Commerce in the interest of Dallas and the Southwest, 
of which Dallas is the service center 





Editor 
Business Manager 
— a 


J. F. CHAMBERS, JR. 
SAM TOBOLOWSKY 
ED FLOYD 





ON THE ‘COVER’ 
Miss Patricia Compton, S.M.U. beauty, posed for the picture used on the 
cover of this month’s magazine. Miss Compton has gained nation-wide 
fame since her picture appeared in LOOK Magazine in connection with 
a contest which will see a national college Queen of Queens selected. 
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Loose Leaf and Bound Book Covers 
Edition Binding—"Swing-O-Ring” 
“Regular Rings Wire-O Binding 

Ask Us or Your Printer 
American Beauty Cover Company 


2000-8 N. Field St. R-5179 Dallas 











PROTECT with 


LIGHT 


.. Darkness is the greatest ally 
of the burglar and saboteur. 


Protective Lighting performs double 
duty. It deters the intruder...and it 
makes him readily visible and easier to 
apprehend. 


An experienced lighting engineer can 
help you guard your store or your fac- 
tory with LIGHT. 


Phone Central-9321, ask for Station 369. 
There is no charge, no obligation. 


DALLAS POWER & LIGHT CO. 








Look to the Leader 
for Better 


TANK VALUES! 

















TRUCK TANKS Made to Order: 
@ Gasoline @ Acid 


@ Butane-Propane 


We manufacture Butane-Propane Sys- 
tems and equipment—Smoke Stacks— 
Breechings—Steel Plate Fabricators. 








A.S.M.E. eaten 
Code writers’ 
Built Approved 


"Tanks by Banks’’ 


DALLAS TANK 
& WELDING CO.., Inc. 


201-3-5 W. Commerce, W. W. BANKS, Pres. 
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living in this section. 


Established 


72 Years 


and Retail 


1869 The Schoellkopf Co. 


72 Years 


Distributors 


69 Years 
Street Railways 


— 


Warehouse Co. 
66 Years 
Transfer 


66 Years 
Banking 


1876 Fakes & Company 
65 Years 
Furnishing Texas Homes 
Since 1876 


les Ott, Inc. 
ai 


Safes, Locksmiths and Guns 


1876 Trezevant & Cochran 
65 Years 
Insurance General Agents 


1876 Ed. C. Smith & Bro. 
Undertaking Co. 

65 Years 

Funeral Directors 


Mosher Steel Co. 
1885 “4 Years va 2 


Structural Reinforcing Steel 
and Machinery Repairs 


1889 ey & Co. 


Real Estate, Insurance 








Successors to: 

J. M. Colville & Son 

51 Years 

Printing and Advertising 


1893 Fleming & Sons, Ine. 
48 Years 
Manufacturers—Paper and 
Paper Products 


Years of Progress 
INVITE 
Greater Confidence 


Leather Goods—W holesale 


Manufacturers and Wholesale 


1872 Dallas Ry. & Term. Co. 


1875 Dallas Trans. & Term. 


1890 William S. Henson, Inc. 


Old firms like old friends have demonstrated their worth through years of plenty 
and lean years of hardship. The concerns listed on this page have an enviable 
record and are known as “old friends” by thousands of customers and people 


Established 


186 Padgitt Bros. Company 1896 Briggs-Weaver 


Machinery Co. 
45 Years 
Industrial Machinery and 
Supplies 


1897 Merchants Retail Credit 
Association 


44 Years 
“Fact Bilt” Credit Reports 


1899 ne Co., Ine. 


Plumbers 


hn Deere PI Co. 
1909 ge rerheaay re Plow Co 


Agricultural Implements 


Republic Insurance Co. 


1875 First Nat’l Bk. in Daltas 4903 38 Years 


Writing Fire, Tornado, Allied 
Lines, Automobile and Inland 
Marine Insurance 


Atlas Metal Work 
1904 ei ad 


Sheet Metal Manufacturers 


1908 Stewart Title Guaranty 
Co. 

33 Years 

Abstracts of Title, Insurance 


1909 Hutchinson-Bonner & 
Burleson 

32 Years 

Certified Public Accountants 


1ST Scatestrom 


30 Years 
M:unufacturing Wholesalers 


1912 Stewart Office Supply Co. 
29 Years 
Stationers—Office Outfitters 


1912 P. B. Seastrunk 
29 Years 
Electrical Contractor 
1914 Texas Employers 
Insurance Assn. 
°7 Years 
WF orlemen’s Compensation Ins. 


1932 Metropolitan Building & 


Loan Assn. 
9 Years 
Savings and Loans 
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| Dallas—the Most Complete 
Market in the Southwest 


ALLAS has a successful market because its 

. D wholesalers and manufacturers have created a 

complete market—a market which has recognized the 

4 problems of the retail buyer and has taken steps to 

Ye. 

help him. 

Right now hundreds of buyers from an eight-state 

area are here participating in the annual fall market. 

They will take home thousands of 


dollars’ worth of merchandise which 





will be offered to their customers 
during the winter. 
Most of these buyers came here 


for the following reasons: 





1. Dallas wholesalers and manu- 


MR. PENLAND 
facturers offer the buyer an opportunity to completely 





re-stock his store because of the diversity of goods on 


the market here. 
2. Service is unexcelled. 


3. Rapid transportation gets the goods to the buyer 
with no loss of time. 

4, The “Made in Dallas” or “Sold in Dallas” label 
means that the product is of the highest quality both 


from the standpoint of material and workmanship. 


5. Dallas merchandise has been styled to help sell 
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itself. The designs of dresses, shoes, hats, gloves, 
coats, etc., offered here will match anything that can 
be found on the East or West coast. 

6. The buyers knew before they came that they 
would see the latest fashions displayed in a unique 
and comprehensive manner. And already they are 
praising the style shows which were staged in conjunc- 
tion with “Opera Under the Stars.” 

Although the Dallas market is primarily one of 
fashions, it also offers many other lines which benefit 
from two annual seasons staged by the Dallas Manu- 
facturers and Wholesalers Association. Machinery of 
all types, leather goods, farm implements, flags, 
stoves, millinery accessories (such as lapel pins and 
tricky bracelets), fine jewelry, diamonds and hun- 
dreds of other articles are all offered the alert buyer 
here. 

It has taken years to build the Dallas market but it 
has been worth it. This business has become life-blood 
to the city. Thousands of workers have found jobs in 
this market and they are paid hundreds of thousands 
of dollars in annual wages; these, in turn, are reléased 
to hundreds of other businesses in Dallas. 

There is no question about it. THE MARKET helps 
make DALLAS GREAT. 


AM. Parland 


President, 
Dallas Manufacturers and Wholesalers Assn. 











The crowd shown above overflowed the Fair Park Casino on the night of July 22 to witness the first of two colorful style shows presented by the South- 
western Style Show Association for the annual three-week Fall market season. 


STYLE SHOWS WIN 
Honors And Dollars 


FOR ALERT DALLAS 


By E. L. Blanchard 


President Southwestern Style Show 
Association 


N JULY 22 and 29, Dallas whole- 
salers and manufacturers again 
received national recognition when they 
preseated their forty-third series of style 
shows through the Southwestern Style 
Show Association. The shows were pre- 
sented in conjunction with the annual 
Fall market season 
and the thousands of 
retailers who wit- 
nessed the extrava- 
ganzas went home 
singing the praises of 
this alert metropolis. 
Each year our style 
shows have been bet- 
ter than the year be- 
fore, and so it goes 
without saying that 
the shows this year 
made history. Staged in the elaborate 
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setting for “Opera Under the Stars” at 
Fair Park, the shows not only displayed 
our styles to thebest advantage but they 
also gave the buyer a chance to see the 
merchandise from the customer’s stand- 
point. 

The average businessman who does 
not participate in the market may won- 
der why these lavish style shows are 
produced twice a year. The answer is 
because they are the backbone of this 
market. 

When a buyer for a retail store comes 
to Dallas, he knows that he is going to 
see goods that will equal anything 
offered by wholesalers and manufactur- 
ers on the West Coast or in the East. 
He also knows that he will be allowed to 
see these goods displayed in a manner 
that will help him select the best mer- 
chandise for his store. It is true that 
many of the members of the Dallas 
Wholesale and Manufacturers Associa- 
tion hire models to show their merchan- 
dise during the market season, but in 


some instances it is difficult for a buyer 
to visualize how a dress will look out 
of the store. And here is where the style 
show plays an important part. While the 
buyer is watching the parade of models 
with his eyes his ears are keyed to the 
audience reaction. He listens to the 
comment made on this dress or that hat 
and this helps him decide what he wants 
to buy. 

The style shows also help the buyer 
relate dresses, shoes, hats and acces- 
sories. When a model steps on the stage 
she wears a dress from one house, shoes 
from another, stockings from a_ third 
place, costume jewelry from another 
firm, etc. If we didn’t have the style 
show, the buyer would have to look at 
the dress, shoes, hats, etc., separately 
and he might not get the best combina- 
tion. But when he sees all of these 
things on one model he can visualize 
immediately how this merchandise 
should be sold to a customer and he 
buys accordingly. 

The Dallas style shows are unexcelled 
because they are the results of years of 
experience. Music, lavish backgrounds, 
beautiful girls, all combine to give our 
reviews a certain sparkle that puts them 
in a class far above the average. 

Evidence of the great effort exerted by 
the Dallas wholesalers and manufac- 
turers to give the buyers an added serv- 

(Continued on Page 22) 
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Senuce-—-that Spells 
Success for our Market 


By E. G. Wadel 


« AY down in the piney sandlands, 

several hundred miles from Dal- 
las, lives a little old lady known as 
Grandma Pearson. 

Now Grandma Pearson buys just 
about all her clothes and household 
needs at one store which has been oper- 
ating for a score or 
more years in a near- 
by town. 

And, it is a well- 
known fact that 
Grandma Pearson has 
found one type of 
long-wearing shoe 
that gives her com- 
fort. The owner, the 
buyer, and all the 
clerks in the store 
know that. 


Therefore. the buyer never leaves to 
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shop on the Dallas wholesale markei 


withoui first checking to see if Grandma 
Pearson’s favorite shoe, in her size and 
style, shouldn’t be restocked. 

When the buyer reaches the Dallas 
market, he will have no trouble finding 
the shoe—the one and only make and 
style—that Grandma Pearson is going 
to come in and call for soon. So he buys 





that shoe, in amount proportionate to 
the number of 


“Grandma _ Pearsons” 





whom experience has taught him will 
come into the store before his next trip 
to market. 

There’s a long story behind the reason 
Grandma Pearson and her counterparts 
in the Southwestern States have no trou- 
ble getting the styles and makes they 
want. 

It is a story that goes back many 
years, and is one form of the history of 
the wholesale, manufacturing and dis- 





tributing system of the Dallas market. 
It is the story of countless individual 
and collective surveys of consumer needs 
—many of them made by the Dallas 
market to directly benefit the operators 
of retail establishments throughout their 
trade territory. 

The significance of the story of Grand- 
ma Pearson is that the Dallas Manufac- 
turers and Wholesalers Association, over 
a long period, has built up a knowledge 
of the peculiar demands of every region 
of the trade territory so that it can give 
the retail buyers exactly what they know 
the customers will call for—instead of 
products they hope the buyers will be 
able to sell once they have received 
them. 

They know that an article that will go 
like hotcakes in the Panhandle country 
of Texas and Oklahoma isn’t likely to 
have quite that much demand in ihe 


(Continued on Page 13) 
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City of Dallad: 
SuperviseR 


HROUGH its Park and Recreation 
Department the city government defi- 
nitely contributes its part in making Dal- 
las a recreational and athletic center. 
The analysis of recreation departments 
throughout the United States for last 
year prepared by the National Recrea- 
tion Assocation cred- 
its Dallas with having 
spent $162,000 for 
supervised recreation 
-double the expendi- 
ture of any other city 
in Texas. 

Under the direc- 
tion of a five member 
park board a well bal- 
anced recreational 
program is offered 





MR. HOUSTON 
the people of Dallas. 


Ninety-five park properties covering an 
area of approximately 6,000 acres are 
maintained and operated; fifty-nine of 
these being completely developed with 
children’s play apparatus, play areas 
and athletic fields. Last year the attend- 
ance on these playgrounds exceeded 1,- 
100,000. Swimming pools are located on 
thirty of these parks with free swimming 
for every boy and girl under sixteen 
years of age. Swimming instructions 
given daily at these pools stimulates 
competition at the city-wide meet held 
in Fair Park pool each summer. After 
passing preliminary tests in playground 


pools children are given life saving in- 
structions at each of the four large 
municipal swimming pools, open daily 
from 6:30 A. M. to 10:30 P. M. From 
the standpoint of safety and sanitation 
these municipal pools are unexcelled. 





By L. B. Houston 


Director of Parks, City of Dallas 











Two eighteen-hole municipal golf 
courses, Stevens and Tenison, accom- 
modated 72,560 rounds of golf last year. 
A recently adopted plan wherein five 
golf clubs and three balls and a bag are 
rented for the nominal sum of 15 cents 
encourages golfing by persons unable to 
purchase their own equipment. 

One hundred tennis courts distributed 
throughout the park system attract thou- 
sands of tennis players annually. These 
courts may be reserved without cost to 
the players. The Dallas Municipal Ten- 
nis tournament, as well as many other 
local and state-wide tournaments, are 
played on these courts. 

With its six lighted diamonds for 
night play, softball and hardball offer 


many exciting hours of pleasure for old 
and young alike. The Municipal Ath- 
letic division encourages commercial 
sponsorship of softball, hardball, soccer, 
basketball, junior football and junior 
hardball. Over 100 softball and hardball 
teams are now engaged in league play 
on these lighted facilities. 

Highly trained recreation leaders 
carry on a program of activities for all 
ages on forty of the city parks during 
the summer, including swimming, ath- 
letics, dramatics, nature, crafts, clubs 
and all types of group games. In addi- 
tion to the forty supervised playgrounds 
four boys’ athletic centers are operated 
where hardball and other athletics are 
made available to the older boys of 
Dallas. 

Adults are encouraged to visit the 
parks, play tennis, horseshoes, croquet, 
volleyball, ring tennis, table games, soft- 
ball and be entertained at the weekly 
community night programs where con- 
certs and programs of all types are pre- 
sented. In order to carry out this sum- 
mer program, fifty additional leaders 
are employed to supplement the regular 
staff of 25. This personnel is assisted by 


Dallas has long been a leader in supervised recreation. Shown below is a group of boys enjoying a ball game at one of the city's many playgrounds. 
This scene is duplicated dozens of times a day in Dallas. 
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a WPA recreation project which at this 
time furnishes 20 workers. Ten commu- 
nity centers including three for negroes 
and one for Mexicans provide a year- 
round varied program of physical, cul- 
tural, educational and social activities 
where individuals and groups profitably 
utilize their leisure time. Parties and 
dances play an important part in the fall 
and winter program at these community 
centers. Weekly square dances, with real 
“breakdown” music, provided by the 
Texas WPA Music project, has revived 
interest in the old fashioned dances, evi- 
denced by the participation of hundreds 
of middle aged and older men and wo- 
men as well as the younger people. One 
community center adult square dance 
club has a membership of 90 with the 
youngest person being forty-five. Under 
the supervision of the community center 
directors social dances for young people 
fill a demand for this activity. Folk 
dances of all nations are conducted on 
park programs, as well as in city-wide 
festivals. 

Art classes for adults, taught by com- 
petent instructors are held at the com- 
munity centers. Many women with no 


previous experience have discovered lat- 
ent talent evidenced by their paintings 
which have commanded prizes on exhi- 
bition. Athletic leagues and study clubs 





ROOM FOR PLAY 


Recreational facilities offered by 
the City of Dallas include ninety- 
five park properties covering 6,000 
acres; two 18-hole golf courses; 
100 tennis courts; 30 swimming 
pools for children, and baseball 
facilities to accommodate 100 
teams. 











also offer the women of Dallas further 
opportunities for self improvement. 
Club houses are available for reserva- 
tion at nominal charge. Dances, socials, 
teas, book reviews and club meetings 
keep these buildings in constant demand. 
Highlights of the summer recreation 
program include the Annual Sportsman- 
ship Contest and Party; local and city- 
wide tournaments in horseshoes, 
quet and tennis; local and city-wide 
swimming meets; one-act play tourna- 
ment; district and city-wide softball 
league play; participation in city-wide 


cro- 






“Joseph Lee Playday” at Reverchon; the 
city-wide water pageant; the annual ele- 
phant’s birthday party at the zoo; in ad- 
dition to daily participation at each 
neighborhood park. 

Marsalis Park zoological gardens are 
open free to the public the year round 
with hundreds of rare and interesting 
animals, birds and reptiles. 

Fishing and boating are offered at 


both White Rock and Bachman’s lakes. 
For the family holiday nothing could be 
more pleasurable than a day at White 
Rock with its winding, shaded drives, 
breath-taking vistas, modern bathing 
beach, wooded bridle paths, boating and 
fishing facilities and picnic units. 

Dallas citizens are indeed proud of 
the Civic Center in Fair Park built in 
1936 at an expense of approximately 
three million dollars. Among the finest 
cultural centers in the country it in- 
cludes a Museum of Fine Arts with exhi- 
bitions of priceless paintings and other 
art objects; a Museum of Natural His- 
tory, an Aquarium with its rare species 
of tropical and native fish; the only in- 
land Aquarium of its kind in the United 
States; the Hall of State with its rich 
collection of valuable historical relics 
and the Dallas Garden Center. These 
buildings open to the public at no charge 
offer unlimited opportunity for both 
study and observation. 


Swimming pools are located in thirty of Dallas’ public parks, and they are open daily for every boy and girl under sixteen years of age. Shown below 


is a typical group of swimmers. 











eee 


Hundreds of Dallasites enjoy sailboating at White Rock Lake, the city's largest playground. 


Thousand Delight in Fine 
Recreational Facilities Here 


ALLAS is one of the most sports- 

minded cities in the nation and 
that is the chief reason it holds the title 
of Recreation Center of the Southwest. 
If you walked down the street and con- 
tacted ten men and women, I venture to 
say that at least nine of them would be 
interested in some 
sort of sport. 

This, then, explains 
the reason for the 
vast recreational fa- 
cilities Dallas has to 
offer both its citizens 
and its visitors. 

City parks afford 
sports and entertain- 
ment for people from 





MR.HITZELBERGER SIX to sixty. Wading 

pools, tennis courts, 
baseball diamonds and picnic tables 
abound in the parks within the city 
limits. The youngsters can spend the 
whole day in a park and find something 
to entertain them every minute. In the 
mornings they may get instructions from 
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By W. H. Hitzelberger 


Chairman Chamber of Commerce 
Athletic Committee 


a playground supervisor who teaches 
them games, the art of weaving. etc. In 
the afternoon they can picnic or play 
games in the recreation houses. 

The oldster finds domino tables, 
checker boards, croquet courts and 
plenty of shade for his moments of 
relaxation. 

Probably the greatest asset of the city 
park department is White Rock Lake 
which is visited by over a million people 
annually. Here you can fish, swim, enjoy 
motorboating or sailboating, picnicking, 
surfboard riding, horseback riding or go 
for walks along the scenic shores. 

Dallas also has 12 fine golf courses 
from which have come some of the finest 
tournament players in the Southwest. 

Besides the recreational programs in 
the city parks, the Y.W.C.A., Y.M.C.A., 
Dallas Athletic Club, Highland Park 


swimming pool and University Park 


swimming pool are constantly staging 
both water and gymnastic tournaments 
for the benefit of both boys and girls 
and these efforts have resulted in Dallas 
having several AAU swimming, tum- 
bling and boxing champions. 

Two comparatively new sports for 
this area, which are gaining rapidly in 
popularity, are badminton and bowling. 
These are activities in which entire fam- 
ilies can participate and the total num- 
ber of Dallas fans for both of these 
games runs into five figures. 

Badminton has become so popular in 
the last year that many groups have 
made arrangements to rent school gyms 
where they can play one or two nights 
a week, 

Baseball, both professional and ama- 
teur, also enjoys a vast following here. 
The Dallas Rebels, Class A professional 
team, plays seventy-five home games this 
season while scores of softball teams 
attract thousands to their night games in 
the city parks. 

{Continued on Page 21) 


DALLAS e@ AUGUST, 1941 














A vit 
man, 


N 
IN 


Sy 
A 
good 
on Ju 
dent, 
000.01 
transf 
board 
NAA’ 
Mr. 
cials 
the pi 
000 D 
duciic 
ahead 
woulc 
idly 
worke 
would 
year. 
Dir 


here « 


DALL/ 





ao Tre 


n 


DP 


a 


ae 








<p eee ere 








A vital group in defense industry, North America's board of directors is shown above as it met in Dallas. Seated: H. G. Fales, E. R. Beech, board chair- 
man, and J. H. Kindelberger, NAA's president. Standing: G. B. Brophy, chief counsel; H. M. Hogan, General Motors vice president; R. A. Lambeth, treasurer; 
H. B. DuPont, and J. L. Atwood, NAA vice president. Standing between Mr. Breech and Mr. Kindelberger is L. R. Beardslee, NAA secretary. 


NAA BOARD VOTES PAY 
INCREASE FOR EMPLOYEES 


HE board of directors of North 

American Aviation, Inc., brought 
good news with them when they met here 
on July 24. J. H. Kindelberger, presi- 
dent, announced that a backlog of $108.- 
000,000 in airplane orders had been 
transferred to the Dallas plant and the 
board announced salary increases for 
NAA’s Dallas employees. 

Mr. Kindelberger announced that ofh- 
cials were exceptionally pleased with 
the progress being made at the $8,000.- 
000 Dallas plant and declared that pro- 
duciion here was two and a half months 
ahead of schedule. He said the plant 
would continue to hire personnel as rap- 
idly as possible until it had 12,000 
workers and he predicted that the plant 
would reach 400 planes a month in a 
year. 

Directors who attended the session 
here are E. R. Breech, board chairman; 
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Mr. Kindelberger, H. G. Fales, G. B. 
Brophy, H. M. Hogan, R. A. Lambeth. 
H. B. DuPont, L. R. Beardslee and J. L. 
Atwood, vice-president. 

“The North American family in Texas 
is living up to our expectations in every 
way,” said Mr. Breech, “and the board 
has been particularly impressed by the 
fine spirit of co-operation here. 

“We believe that the workers of North 
American, Inc., of Texas understand the 
necessity of an all-out effort for national 
defense. Certainly the work which we 
saw at the plant convinces us that they 
are making that effort.” 

The July 24 meeting was the first one 
in Texas for the board, most of which 
had never seen the Dallas plant. 

The new basic wage policy, which 
was to go in effect the week beginning 
August 3, resulted in an increase for 
workers on hourly pay and also for em- 


plovees making less than $200 a month. 

The new schedule follows: 

All hourly-rated employees earning 
less than $1.20 an hour to receive an 
increase of ten cents an hour. The mini- 
mum hiring rate, effective August 3, 
for hourly-rated production employees 
to be sixty cents an hour. At the end 
of each four weeks’ period after hiring, 
new production employees to receive an 
automatic wage increase of five cents an 
hour until his wage has reached seventy- 
five cents an hour. Those production 
employees who have been hired at lower 
rates to receive adjustments in wages 
immediately, bringing their rates, on 


August 3, 


to an amount in conformily 
with this wage policy. 

Employees on the second and third 
shifts to receive a bonus of five cents an 
hour. 

Each employee who has been with the 
company one year will receive a one- 
week paid vacation, or the equivalent 
in pay. 

A general increase of $16.00 a month 
for salaried employees earning less than 
$200 a month was also approved. 
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PLAY 
BALL! 


By Jere R. Hayes 


Times Herald Sports Editor 


ESPITE the European turmoil 

which has toppled rulers from 
their thrones in an amazing manner, old 
“King Baseball” continues in the saddle, 
and from all indications will enjoy a 
most successful reign in 1941. 

And Dallas, one of 
the “key” cities in the 
Texas League, and the 
hotbed of amateur 
and semi-pro play, is 
doing more than her 
share to keep the na- 
tional pastime fore- 
most in the thoughts 
of Young America— 
and old, too, for that 
matter. 





MR. HAYES 


Professionally speaking, we find our 
Dallas Rebels, who have battled valiant- 
ly in the face of almost every known 
handicap, about on a par with six other 
clubs in the Texas League. The Houston 
Buffaloes, one of the St. Louis Cardinals’ 
proud offsprings, jumped the gun and 
pulled so far out in front in the flag 
campaign that the other seven clubs 
have been forced to concentrate on sec- 
ond place. But since the Texas League 
employs the Shaughnessy playoff system, 
the first four clubs in the league stand- 
ing at the close of the regular campaign 
participate in a “series of series” for the 
title, and the right to represent this cir- 
cuit in the Dixie Classic against the 
Southern League winner. 

From the standpoint of fairness, your 
correspondent can offer little in support 
of the Shaughnessy playoff system. But 
it does keep interest in the race alive 
throughout the season, and that’s an 
important point, particularly when it 
comes to attracting cash customers to 
the ball parks. 

Just a word or so about the play-for- 
pay boys. Dallas, long known for its 
leaning toward veterans, has adopted a 
different system under the regime of 
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Baseball — It's a Hit! 


George Schepps, Rebel owner, and the 
club now sports a flock of youngsters on 
its roster. No less than a half dozen 
members of the Rebel squad are listed 
as “rookies,” which means they are play- 
ing their first season in Class A-1 base- 
ball. All of which stimulates interest 
among the cash customers, for the kids 
have a certain appeal to the fans that 
veterans do not possess. 

Listed among Dallas’ rookies you'll 
find two—Heinz (Dutch) Becker and 
Bubba Floyd—who gained their start on 
the local sandlots. Both Becker and 
Floyd are playing jam-up baseball in 
the Texas League, and being Dallas 
boys, have many followers in the “old 
home town.” 


Now for a peep into the simon-pure 
situation, and the hotbed that develops 


such players as Becker and Floyd. Dal- 
las has no less than five amateur leagues 
functioning at the present writing, con- 
sisting of twenty-two teams, and both 
day and night games are offered. [i 
direct contrast to the pro games, the 
daylight battles have thus far been lur- 
ing the largest crowds. Between 1000 
and 2000 fans gather each Sunday after- 
noon at Reverchon Park to see the City 
Majors scrap it out, and the City South- 
ern and City Federal Leagues have 
drawn well. The night leagues, the City 
American and the City National, play 
to between 500 and 1000 fans. A ten- 
cent admission charge is made to the 
nocturnal scraps to pay for the electric- 

ity bill. 
Your correspondent can recall the 
{Continued on Page 21) 
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Service in the Market 

{Continued from Page 7) 
coastal country of South Louisiana or in 
northern Mississippi. So, every manufac- 
turer and distributor has made it his 
business to have on hand the exact 
goods that are to be in demand in those 
areas—and dozens of other compara- 
tively small territories, too. 

That has been a big job in itself— 
this learning of the trade demands pecu- 
liar to each small area of eight states— 
yet it is only one of many fields in which 
the Dallas market is outstanding for its 
goods and services. 

Another prime service related to the 
surveys of demand is that of enabling 
the retail merchant to keep his stock 
mobile and fresh. 

Ever since the Dallas market became 
organized into a collective agency able 
to serve all the needs of the buyers, it 
has been the policy of the organization 
and every individual member to aid 
their customers to keep them from over- 
buying. 

“Don’t over-sell the customer” has 
become the watchword and slogan of 
every house on the market. 

Now that we’re on the subject of 
services of the market to its customers, 
let me remind you that this Dallas mar- 
ket is built as soundly on services as on 
the goods it has to sell. One invariable 
service is the ability of the market to 
satisfy the entire needs of every buyer. 
In other words, the market is complete. 
And that condition is no mere coinci- 
dence. There have been cases where the 
Dailas Manufacturers and Wholesalers 
Association has invited and aided a 
manufacturer or a distributor of certain 
types of goods to move to Dallas purely 
to furnish some item that heretofore was 
not provided on the market. The market 
thus was planned and built up for the 
good of all, and in most respects is pat- 
terned ideally as a co-operative of 
merchants and manufacturers, little and 
big ones. 

Geography has. been a great aid to the 
success of the Dallas market, as the 
manufacturing and distributing center 
actually is the center of its wide trade 
territory. This is a prime asset, as it 
guarantees the fastest possible delivery 
of ordered goods —by highway, rail 
and air. 

The operator of a large store is able 
to fill some unexpected demand on brief 
notice by reordering, and the operator 
of some small shop is able to receive 
and move his highly styled and faddish 


types of merchandise with a rapidity 
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that thwarts any chance of his being 


“stuck 


And transportation brings to my mind 


with fashions or novelty goods. 


the opportunities offered buyers by the 
systematized Railroad Refund Plan used 
by the Dallas Wholesalers and Manufac- 
turers Association. This plan guarantees 
each buyer a transportation cost re- 
fund in ratio to the amount of goods he 
buys during the regular fall and spring 
market seasons on the Dallas market. 
It applies to every mode of travel— 
railroad, automobile, bus or airplane— 
and the refund is given the buyer just 
as soon as he puts in his claim, checks 
are made with the firms from which he 
bought his goods, and the refund can be 
mailed back to him. 

The Dallas Wholesalers and Manufac- 
turers Association now has gone even 
further to aid its customers, and the 
newest effort is a semi-weekly radio pro- 
gram which carries the story of the 
local retailer right into the home of his 
customer. This program, called “Lady 
Be Lovely,” goes out over the Texas 
Quality Network at 4:30 P.M. cach 
Tuesday and Thursday, and response 
from the listeners over the Southwest 
has been so great in the first few wecks 
that it has taken the time of an office 
force to handle the mail. This program 
was inaugurated to build up in the re- 
tail buyer’s mind the importance of 
quality and style in the goods of the 
Dallas market and to familiarize the 
consumer with the types of products 
manufactured for them in their home 
territories, 

Another trend increasing at this time 
is the growth of Dallas as an interna- 
tional market. For several years, the 
Dallas Manufacturers and Wholesalers 
Association has maintained its own For- 
eign Trade Bureau, and this division is 
expanding rapidly in the amount of 
work handled. Using two full-time Span- 
ish language secretaries, the Foreign 
Trade Bureau has succeeded in bringing 
countless buyers into the Southwest from 
establishments south of the Rio Grande. 
At the present time, the bureau is wag- 
ing an extensive advertising campaign 
in Mexico, and each week brings more 
queries for goods wanted in that coun- 
try, Central America, and even South 
America. 





Fruit and Milk Okay 

Contrary to popular notion, it is per- 
fectly safe to eat acid fruits and drink 
milk at the same time, University of 
Texas home economists declare. 











"S1 Years in Dallas” 


J. W. LINDSLEY & CO. 


Realtors 


Our 51 years’ experience in handling 

Real Estate in Dallas enables us to 

give quick and efficient service in fill- 
ing your needs. 


We Specialize in Industrial Property 


1209 Main St. @ Phone C-4366 











Telephone 





and Terminal Warehouse Co. 
(Established 1875) 
2nd UNIT, SANTA FE BUILDING 


Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 


Agents for: 

H. & N. T. Motor Freight Line 
Lone Star Package Car Company 
Dallas-Fort Worth Motor Freight Lines 
Allied Van Lines, Inc. 


PHONE C-7111 




















Your Home When Away 


From Home 








The 
Driskill Hotel | 


W. L. STARK, Manager 























{EWERS OF WOOD and drawers 
of water are as necessary as tillers of 
the soil and toilers of the sea... but the 
finer things of life must also be served. 
\We have chosen to include the latter in 
our sphere of usefulness. 
In this age of specialization it is not 
enough to install mechanical devices for 


particular functions, merely in order to ex- 


cel those who do not have equipment of 


equal ability. Of first importance comes the 
will and the craftsmanship to use them. 

\When we largely dedicated our services 
to producing the beautiful and the difficult 
in printing, nothing was jettisoned but the 
obsolete. \We retained our ‘picks and shov- 
els, axes and buckets’ as a firm foundation 
for the superstructure of our chosen spe- 
cialty. 

With these extremely necessary and 
essential implements, we still carry on. Be- 
cause Wwe can project your requirements into 
the realm of the artistic, it does not follow 
that the more “daily bread’ varieties of 
work are neglected. 

If you do not need color work . . . we are 


here to supply the kind you do need. 


Robert Wilmans 


LitHocraPHiInc ® Printinc ® PHOTOGRAPHING 


1013 ELM ST., DALLAS PHONE R-5244 


wk 
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’ CHAMBER 


SCHOOL 
SUCCESS 


By J. Ben Critz 


President of the Southwestern Chamber 
of Commerce School and Vice Presi- 
dent and General Manager of the 
Dallas Chamber 


ROM July 14 to 18, the ninth annual 

session of the Southwestern Cham- 
ber of Commerce School was held in 
Dallas, and I am happy to report that 
the classes this year were the most suc- 
cessful in the institute’s history. Not 
only did we have some of the South- 
west’s leading Cham- 
ber of Commerce ex- 
ecutives as our speak- 
ers, but we had the 
type of pupil these 
speakers could help 
most, namely: the 
younger chamber of 
commerce workers, 





There wasn’t a man 

MR. CRITZ in attendance at the 
school who didn’t go home with a better 
idea of his job, and with a determina- 
tion to do it better. 

The school, which is self-supporting, 
not only benefits those who attend, but 
it is a direct asset to Dallas, as a whole, 
in that the chamber officials who come 
here gain a better idea of our city from 
business and recreational standpoints. 
Needless to say, these men become am- 
bassadors of good will for Dallas in 
their own territory. 

The Southwestern Chamber of Com- 
merce School has the distinction of be- 
ing the only one of its kind sponsored 
by a local chamber. Two other similar 
schools, one on the West coast, and one 
in Illinois, are supported by the United 
States Chamber of Commerce. 

Instructors for the school, while deal- 
ing primarily in the fundamentals of 
chamber of commerce organization, con- 
tinuously stressed the fact that chamber 
workers should work for their towns, as 
a whole, and not just the membership 
of their organization. This is important, 
because a chamber of commerce cannot 
succeed unless it has the goodwill and 
respect of its town. (Continued on Page 19! 
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CHAMBER? COMMERCE SCHOOL 
Held Hinth Annual 
Ssaston Ashes 


The first speaker for the ninth annual session of 















se the Southwest Chamber of Commerce school was 

Ip genial Walter Long, above, manager of the Austin 
Chamber of Commerce. The school, sponsored by the 

© Dallas Chamber of Commerce, ran July 14 through 

of © 18, and was attended by chamber officials from 

a throughout the Southwest. First delegate to register 

i seat was Roy Harding, secretary-manager of the Okmul- 

in gee, Oklahoma Chamber, who is shown below re- 

he ceiving a badge from Miss Ethel Hillman, while 
Mrs. Louise Johnson looks on. 

or 
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At recess Will Sutton of 

| Killeen gives S. M. Patter- 

} son of Nocona a light. 
Patterson hasn’t missed a 

| single session of the school. 





ay ROBERT WILMA 















































C. J. Crampton, assistant manager of 
the Houston Chamber of Commerce, 
above, lends an attentive ear to Mrs. 
Roberta Chatman of the U. S. Chamber 
Dallas office, as she explains some of 
the folders from various chambers of 
commerce throughout the Southwest, 
which were displayed on a bulletin 
board at the school. Mr. Crampton pre- 
sided over three classes during the 
school, and outlined the intricate pro- 
cess of making application for defense 
industries and contracts. Mrs. Chatman 
was the only lady student attending 


the classes. 


On the third day of the school the 
membership was entertained with a 
dinner-dance in the Adolphus Hotel 


Hawaiian Century Room. 





At right Ben Critz, president ofj vice pre 
of the Dallas Chamber of Commerdy| Vicket 
chamber, to the school. Directly held, of the U 
points out “a quiet zone,” to Roger Southwest 
of Commerce. 


A group of studemts, lower rj betwee: 
Spaulding, Norman, Okla.; Claud Hj Melvin Sis! 
Alice; Curtis Ainsworth, Rusk, and Jway, LaGrs 


Spaulding obtained leave from , where he 
school. 








Jent of,j vice president and general manager 
mmerdpul Vickers, manager of the McAllen 
y held. of the U. S. Chamber of Commerce, 
oger & Southwestern Division, U. S. Chamber 


er righptes between classes. They are: D. Lee 
ud Hg Melvin Sisk, Levelland; R. D. Shinkle, 


and Sway, LaGrange. 


rom ‘ where he is a corporal, to attend the 


{ 
| 











Upper photo shows Leo Kuehn of Olney industriously tak- 
ing notes during a class, while Wm. C. Black, Raymondsville, 
and Rex Baxter of Amarillo shown in the background, follow 
his example. 


Center picture shows a portion of the classroom where 
students heard five lectures a day. 


Lower right, Wm. C. Black holds a watch and chides Rex 
Baxter for being late to class. 





| Lithogrephad dy ROBERT WILMANS | 
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Chamber School 
(Continued from Page 14] 

Highlight of entertainment for the 
school delegates came on July 16 when 
they were guests at a dinner dance in the 
Adolphus Hotel Century Room. 

Speakers on the school program in- 
cluded: “Developing the Program of the 
Chamber of Commerce,” Geo. W. Catts, 
General Manager Chamber of Com- 
merce, Kansas City, Mo.; “Financing 
the Chamber of Commerce,” Walter 
Long, General Manager Austin Cham- 
ber of Commerce; “Public Relations,” 
C. M. Adams, Greenville Chamber of 
Commerce; “Preparedness Program Ac- 
tivities and Procedure,” C. J. Crampton, 
Assistant Manager Houston Chamber of 
Commerce; “Chamber of Commerce 
Publicity,” Andrew DeShong, Public Re- 
lations Office North American Aviation, 
Inc.; “Secretarial Technique,” Ben B. 
Lawshe, Manager Commercial Organi- 
zation Department, Chamber of Com- 
merce of the United States, Washing- 
ton, D. C.; “Effective Committee Organ- 
ization,’ G. D. Holland, Manager Mon- 
roe, La., Chamber of Commerce; “De- 
veloping the Tourist Trade,” R. W. 
Knight, Manager Corsicana Chamber of 
Commerce; “Industrial Development,” 
Clyde Wallis, Manager Industrial De- 
partment Dallas Chamber of Commerce; 
“Question Box,” Roger Miller, Manager 
Southwestern Division, United States 
Chamber of Commerce, Dallas. 





Sabine Gets $600,000 
Naval Service Station 


Port Arthur.—Construction has_be- 
gun on a $600,000 naval base at the 
entrance to the Port Arthur ship canal 
at Sabine. 

Scheduled to be completed in three 
months, the project includes barracks, 
a recreation hall and other facilities for 
more than 1,000 navy men who may be 
quartered at the station. 

The station proper, which will service 
mine sweepers, patrol boats and the like, 
will be located near the Sabine Pass 
quarantine station on land leased to 
the navy. 

Other defense activities here include 
the construction of $3,000,000 in naval 
tugs and net tenders by the Gulfport 
Boiler and Welding Works, and the con- 
struction of machine gun bases by the 
Standard Brass and Manufacturing Co. 
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New Super EBCO Alleys, Fort Worth Pike, near 
North American Aviation plant — OPENS SOON! 


OAK CLIFF ALLEYS PRESTON ALLEYS 

328 W. Jefferson 8115 Preston Road 
ALTO ALLEYS GASTON ALLEYS 

Loma Alto and Lemmon 2024 Abrams Road 
VARSITY ALLEYS BOLERINA 

Snider Plaza 1520 Greenville 


Streamlined Dluminated 


TM MAE 


Factory Made Installations 


HELECTRO-BALL CO., Inc.— DALLAS 
















THAT*LIVES! 


Beauty that lives is reflected in a Stewart-fur- 
nished office. Desk styled in the modern manner, 
of highly-figured wood, matched with consum- 
mate artistry, and chairs of the same design 


upholstered in luxurious leathers combine to give 


your office distinctive beauty. Quality that will 


last for a business lifetime. 


STEWART 


OFFICE SUPPLY COMPANY 


STEWART BLDG. » 1523 COMMERCE ST. » DALLAS 





DUCK PIN BOWLING 


The Popular New Sport for EVERYBODY! 
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WFAA-KGKO STUDIOS TOP 
> ANYTHING IN = yo 
“~~~ SOUTHWEST 


> OTHE ently brought 
CONSISTENCY NOTHER honor was recently broug 


to Dallas by the Dallas Morning 
thru the YeCars.-- News when it established its radio serv- 





A t ; ? 
| Just as “Time Nor Tide Awaits No ices, WFAA and KGKO, in a $200,000 
Man,” so world affairs pass be- penthouse home atop the Santa Fe 
| fore us in a continuous pattern of lhuiidin 

} events, trends, changes, etc., that : B- : é 
go forward making up our Na- These new studios are recognized as 
tional life. Each, as it reaches the the largest and most complete in the 

' full height of its importance, _ ; : ae ee 

: seems to live only to be cast off Southwest and in many respects they toy 
into oblivion. Inconsistency seems anything else in the nation. 


to be the destiny of each. Not so 


| in the hotel industry and certainly For instance, four of the five studios 


: not so in the Affiliated National are the first to be constructed along the 
Hotels, where Consistency rules lines of a “new philosophy of acoustics,” 
ever. 





| Conceived during the “Trying atest eee ania 
i Thirties” and the “Depression,” 

the Affiliated National Hotels have 

weathered the buffeting of Amer- “ 
ica’s most perilous years, con- 
stantly growing to its now envia- 
ble position in the industry. You 
have the right to expect its con- 
tinued growth. To our friends, the 
traveling public, we owe our suc- 
cess for their consistent choice in 
preferring the Affiliated National 
Hotels. 


Affiliated 
NATIONAL HOTELS 






ALABAMA 
Hotel Admiral Semmes............ Mobile 
Hotel Thomas Jefferson....... Birmingham 
DISTRICT OF COLUMBI 
Hotel Washington............ Washington 
ILLINOIS 
| eee eocces Rockford 
LOUISIANA] 
Ee ean New Orleans 
i Tee New Orleans 
MISSISSIPPI 
PRONE. 555s ndcnnassceeened Meridian 
NEBRASKA 
PEE RE cases sscbbaeencsne Omaha 
NEW MEXICO 
CRRA SIIOIEE so nino casunssh snasvescdse Clovis 
OKLAHOMA 
Oklahoma Biltmore........ Oklahoma City 
| See Wewoka 
SOUTH CAROLINA 
Hotel Wade Hampton........... Columbia 
TEXAS 
er Pe eR eT ees Alice 
eee Austin 
Bi te dele So ube pati ss Big Spring 
Saree satan 








San Angelo 





Angeles San Antonio 
VIRGINIA 

Mountain Lake Hotel...... Mountain Lake 

* * * 





HOST TO 


[Serving to staTeD and OUR NATIONS CaPiTAL] Two scenes of the new WFAA-KGKO Studios show—Top: One of the ultra-modern broadcasting 
rooms. Below: The unexcelled master control room. 
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Hitzelberger 
(Continued from Page 10) 

Dallas is also known as one of the 
most football-hungry towns in the na- 
tion. Home of the famous Southern 
Methodist University Mustangs and sev- 
en high school teams, any one of which 
is a threat in the state race, the city has 
three large stadia for its gridiron battles. 
The Mustangs usually play in their own 
Ownby Stadium and the high schools 
fight it out at Dal-Hi Stadium. The third 
and largest arena for football is the 
famous Cotton Bowl in which is played 
one of the country’s headline inter- 
sectional games on New Year’s day. 
Here, too, is played the famous Texas- 
Oklahoma game each year during the 
State Fair of Texas. 

The bowl has also been the battle- 
ground for the state high school foot- 
ball championship on numerous occa- 
sions, the game being moved here be- 
cause of the football enthusiasm in this 
section and the hospitality shown the 
out-of-town people who come here. 


Basketball is also popular with Dal- 
lasites and the game is followed closely 
by both the university and high school 
fans. 

For those citizens and visitors who are 
not sports minded, Dallas offers fine 
motion picture houses, the $15,000,0C0 
state fair grounds in which is located 
the $5,000,000 civic center, the Fair 
Park Casino, where an open-air opera 
season is now in progress and a score of 
dining - dancing establishments which 
would do credit to Broadway. 

Since Dallas is the hub for the South- 
west’s vast highway network, it is not 
unusual for people from towns within 
a hundred-mile radius to come here for 
an evening’s entertainment and drive 
home that same night. 

Men in military service have also dis- 
covered what a fine place Dallas is to 
visit and they are coming here in in- 
creasing numbers. They have learned 
that there is never a dull week-end in 


Dallas. 

Yes, work and play go hand in hand 
in Dallas, and that is the reason our city 
is a better place in which to live. 





Californians Like 

"Hen Fruit" from Texas 
Californians like Texas eggs, it seems. 

One out of every four Texas-laid eggs 

“exported” to other states goes to Cati- 

fornia, a University of Texas Bureau of 

Business Research report shows. 
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Baseball 
{Continued from Page 12) 
time when amateur baseball offered 
twice — yea, thrice —the number of 
leagues now organized. That was back 
in the days before World War No. 1. 
At the same time, we can recall the 
day—and not so many years ago—that 
amateur baseball was at low tide. Local 
amateur boosters and organizers deserve 
a world of credit for the manner in 
which they have revived the sport. 








Perhaps the best explanation of the 
hardships suffered by amateur basebail 
can be offered in one word—softball! 

A total of 125 teams are currently 
engaging in organized softball leagues 
in Dallas, which means roughly that 
around 2000 individuals participate in 
the sport. Since no admission is charged 
to the softball contests, they have a de- 
cided edge on amateur baseball from 
the start. 

The fact that the fair sex participates 
in softball also is a trump in their hand 
—for the femmes, though perhaps not 
as proficient at the game as the men, 
certainly add color to the sport. Close to 
2000 fans can be depended on to see the 
fem battles, which is evidence enough 
that the fair sex attracts the crowds. 

Summing the situation up, Dallas may 
rightfully boast of its record in keeping 
amateur baseball at a high standard, 
while at the same time offering by far 
the most elaborate softball program 
you'll find in this section of the country. 





Collection Sets Record 


A collection of more than 17,000 
volumes of bound newspapers is in the 
University of Texas Library, largest in 
the South. Its selection of Texas, South- 
wesiern, and Southern newspapers is 
believed to be the best in existence. 


The Dallas Sky Line, nation- 
ally famous, is a symbol of 
industrial strength and cul- 


tural appreciation. 


Texas Farmer Enjoys 
Current Business Boom 

The Texas farmer is getting his full 
share of the state’s current 
boom, it is apparent. 

The first five months of 1941 have 
brought total sales of farm products to 
$122,000,000 — or 23 per cent more 
than in the same period of 1940. Every 
crop reporting district in the state 
shared in the gain. 

May farm cash income totaled $36,- 
000,000, as compared with $29,000,000 
in May, 1940. 


business 
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Republic National Life Building, a graceful unit in that panorama, 
is a symbol of this company's broad service in the business and 


family economy of its city and section. 
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Address Agency Inquiries to M. ALLEN ANDERSON, Director of Agencies. 


REPUBLIC NATIONAL LIFE 


INSURANCE COMPANY 


THEO. P. BEASLEY + 
HOME OFFICE 
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Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
Great National Life Building 
PHONE R-9349—DALLAS 


Alex D. Hudson James S. Hudson 














AERIAL PHOTOGRAPHY 
| COMMERCIAL PHOTOGRAPHY 


LLOYD M. LONG 


P. O. Box 1018 Dallas, Texas Tel. R-1966 
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BUILDING IN TEXAS 


The strength of the building program 
1 Texas pushed it 39 per cent over the 
contract-valuation for the half-year of 
1940 and is expected to continue 
throughout the remainder of this year 
and beyond. There is no doubt in the 
minds of expert observers that the de- 
fense program had a highly important 
part in this improved situation but com- 
ments indicate a parallel acceleration in 
the normal types of building under 
private ownership. 

F. F. Kueny, Texas manager of Dodge 
Reports, the daily construction news 
service, summarized the fast-moving 
building activities throughout Texas and 
emphasized that it was not too early to 
expect this year to close with a total 
valuation of building contracts that will 
be considerably higher than in any re- 
cent year. 

The contracts awarded for residential 
and non-residential building in Texas 
mounted to $104,984,000 in the 39 per 
cent upswing over the comparable 
$75,338,000 of 1940. The valuation at 
the same point of 1939 was $60,528,000. 
Dodge Reports pointed out that the av- 
erage building gain for the 37 states 
east of the Rocky Mountains, during the 
six months, was 65 per cent. 

There was a rather even division be- 
tween the expenditures for residential 
and non-residential building in Texas 
during the first half of the year with 
non-residential building slightly in the 
lead and with a larger percentage in- 
crease over the corresponding 1940 
valuation. 

Non-residential building accumulated 


Jaggars-Chiles-Stovall 
In Modern, New Building 


Jaggars-Chiles-Stovall, Inc., famous 
throughout the Southwest for their ad- 
vertising and publications composition 
and mat and stereotype service, have 
moved into their new building at Brow- 
der and Marilla streets. The building 
has 23,000 square feet of space on one 
floor and was specifically designed to 
meet the needs of a complete typographic 
establishment. 

The firm employs 60 people on two 
shifts in order to give both day and 
night service. 


SHOWS BIG INCREASE 


a contract valuation of $54,039,000 or 
46 per cent more than in the same 1940 
when the total was at $36,- 
the total was $24.. 


period 
896,000. In 1939, 
844.000. 

Residential building contracts called 
for work and materials valued at $50,. 
945,000 during the six months. The gain 
recorded for Texas in this classification 
was 32 per cent over last year’s $38,- 
442,000. In 1939 the total was $35,- 
84,000. 

The average increase in residential 
building for the states east of the Rocky 
Mountains was 37 per cent. 

Dodge Reports pointed out that con- 
struction contracts awarded during the 
month of June for defense projects in 
the 37-states area were valued at more 
more than $160,000.000. 


Style Show 

(Continued from Page 6) 
ice through the style shows is seen in 
the fact that the displays cost a total 
of $5000 but the expense does not end 
here. The sponsors sacrifice hundreds of 
dollars worth of merchandise for the 
shows in that the clothes worn by the 
models can’t be placed back in stock. 

From 24 to 50 trained models are 
hired for the shows and they are care- 
fully selected as to height, weight, color 
of hair and gracefulness in order that 
the clothes they wear may be displayed 
to the best advantage. 

It usually takes 60 days to prepare 
for a style show. The setting must be 
arranged, music must be chosen, styles 
must be selected, the models must be 
schooled for quick changes and altera- 
tions must be made in costumes. 

It is of vital importance to the whole- 
saler that the proper type of model be 
chosen for each ensemble or else the 
desired effect is lost. The models are pul 
through ten night rehearsals in advance 
of the shows, and by the time the cur- 
tain goes up they would do credit to a 
Broadway production. 

The style show played a major pari 
in building the Dallas market. It gives 
the buyer something he can’t get any- 
where else in this section. 

When these facts are recognized, it is 
easy to understand why Dallas is the 
style center of the Southwest. 
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Postal Telegraph's unique convention registration board which it installs at conventions meeting in 
Dallas is shown above. On the board, in alphabetical order, are placed the names of the delegates, 
their home towns and where they can be found while here. Standing before the board are, left, 
L. B. Brown, president of Texas Motor Transportation, Houston, and Ted V. Rogers, president, 
American Trucking Association, Washington, D. C. 


Radio Station 


(Continued from Page 20) 

which was pioneered by Dr. C. P. Boner. 
professor of physics at the University 
of Texas. The innovation is an arrange- 
ment of cylindrical surfaces that pre- 
serve the aliveness of the tone without 
distorting reverberations. On entering a 
studio, one gets the impression that the 
walls are made of long columns. 

Another feature of the new home is 
a broadcasting auditorium which seats 
250. Here the largest programs are aired 
for the entertainment of enthusiastic 
audiences. 

The studios are air-conditioned 
throughout and every piece of equip- 
ment is brand new. No effort was spared 
to make these headquarters for WFAA- 
KGKO something for the entire radio 
world to shoot at. 

Another “best” on the list for WFAA- 
KGKO is the new master control, which 
is the largest of its type that has ever 
been constructed by RCA. The new 
panel has enough outgoing channels to 
allow broadcasts from 10 studios simul- 
taneously. 

In spite of the radical design, the new 
studios are pleasing to the eye as well 
as the ear. Offices and_ broadcasting 
rooms are conveniently located around 
the large Studio A. 

It can truly be said that the new pent- 
house studios of WFAA-KGKO add a 


new star to the radio horizon. 
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Texas Printing House 
Moves to New Building 

The Texas Printing House, Inc.. 
E. Gross Brunson, president, has recent- 
ly moved into its new building at 2209 
Olive after doing business for eleven 


years on McKinney Avenue. 


“We have 6,500 square feet of space 
in our new home,” said Mr. Brunson, 
“and we are in a position now to give 
better printing service than ever before.” 

The company specializes in financia! 
printing, monthly publications, cata- 
logues and direct mail pieces. 





The Texas dairy products industry, 
producing American cheese, butter and 
ice cream, is operating at the highest 
point in its history, 





GILL & BENNETT 


Architects and Engineers 


GRAYSON GILL, M. Am. Soc. C. E. 
J. MURRELL BENNETT, A.I-A. 


Great National Life Building, Dallas 











PIG STANDS 


Incorporated 
Originators 
Drive-In Restaurant 
Service” 








CHAS. OTT, Inc. 


DALLAS’ OLDEST LOCKSMITH 
Established 1876 
LOCKSMITH 
New and Used 
SAFES—VAULTS 
TERMS — TRADE 











909 Elm Street C-9054 
BLUE PRINTS PHOTOCOPIES 
ROTAPRINTS SUPERSTATS 


Manufacturers of 


BLUE PRINT PAPER & CLOTH 


JNO. J. JOHNSON 


1912 N. St. Paul St. Phone C-8067 Dallas 








SAM ROSS McELREATH COS ucttst3, 


HOUSTON 


ctl 








INVESTMENTS INSURED 


Current Dividend Rate 3% Per Annum 


DALLAS 
FEDERAL SAVINGS AND 
LOAN ASSOCIATION 
1411 Main St. = Phone C-9377 


Member Federal Home Loan Bank 
System 











PHONE 62F5 








FISH AT CADDO LAKE 
We Are Prepared to Take Care of You 
CABINS .. MEALS .. BOATS .. MOTORS... BAIT 
EXPERIENCED GUIDES .. GROCERY STORE 
COLD STORAGE 


JOHNSON BROS. RANCH 


FLOYD (CRIP) HADDOCK, Owner 


KARNACK, TEXAS 
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So you want to play golf? 

Well, why don’t you? Thousands do 
every day in this city of many links. 

Or perhaps you had rather play ten- 
nis. One hundred and twenty-five or 
more courts are available, some of them 
just around the corner. The City of Dal- 
las Park Department 
has 99; Highland 
Park and University 
Park a half dozen 
each in their public 
play spots. Then there 
are the Dallas Lawn 
Tennis Club and the 
Cedar Springs Tennis 
Club, where some of 

MR. BURTON America’s more 
famed tournament players keep in trim. 
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Popular 
in Dallas 


By Charles Burton 
Dallas News Sports Editor 


Dallas long has been internationally 
known for its golfers and its golf 
courses. You know about the great 
players who have developed here—Ralph 
Guldahl, Betty Jameson, Harry Cooper, 
Gus Moreland, Reynolds Smith and the 
others. Perhaps you don’t know so much 
about the courses hereabouts. Here is a 
list of them, with a thumbnail descrip- 
tion of each by Reynolds Smith, who 
knows every blade of grass on them and 
who speaks from the players’ angle: 

Lakewood Country Club 

Yardage—6,378 
Par—35-36—71 

One of Dallas’ most sporty courses— 
a tricky layout where par is hard to 
equal. 

Brook Hollow Golf Club 

Length—6,655 
Par—35-35—70 

Finest conditioned course in Dallas 
and the only one that has bent grass 
greens. A great test of golf. 

Walnut Hill Golf Club 

Yardage—6,726 
Par—36-36—72 

Longest golf course in city. One of the 
finest golfing tests in the Southwest. 

Cedar Crest Golf and Country Club 

Yardage—6,332 
Par—36-35—71 
Scene of the National PGA Champion- 
ship in 1927. Rated one of the finest 
golfing tests in the South. The course is 
long and difficult. 
Dallas Country Club 
Yardage—6,277 
Par—36-36—72 
“Businessman’s Course.” Not too diffi- 
cult. 
El Tivoli Golf Club 


Yardage—3,031 (nine holes) 

















Par—34. (nine holes) 

Length is not demanded here but 
accuracy is. A very short golf course. 

Bob-O-Links Golf Course 

Length—3,245 (nine holes) 

Par—35 (nine holes) 

Considered a businessman’s course, 
Bob-O-Links is one of the finest condi- 
tioned golf courses in the city. Low scor- 
ing demands accuracy with the second 
shot. 

Stevens Park Municipal Golf Course 

Yardage—6,020 
Par—35-35—70 

One of Dallas’ most tricky layouts. 
Long tee shot player can carve out low 
scores by cutting over trees from the tee. 

Glen Lakes Golf and Country Club 

Length—6,085 


(Continued on Page 27) 
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58 NEW FIRMS COME 
HERE DURING JUNE 


Fifty-eight new concerns located in 
Dallas during the month of June, includ- 
ing seven manufacturers, ten wholesal- 
ers or branch houses, twenty-three retail 
firms. three oil companies and fifteen 
classified as miscellaneous. Among the 
new firms were the following: 


Manufacturers 

AAA Tarpaulin Company, 1914 Can- 
ton Street. Awnings, tents and tarpau- 
lins. J. L. Morgan, owner. 

Dad's Rootbeer Company of Dallas, 
2825 Canton Street. Beverages. 

Dallas-Fort Worth Brewing Company, 
1026 Young Street. Brewery. 

Industrial Steel Treating Company, 
Grand Prairie. Steel treating. 

Lowe Typesetting Company, 2211 
Olive Street. Typesetters. 

Sue Ellen Hat Company, 
Commerce St. Millinery. 

Universal Building Products Com- 
pany, 201 Munger Avenue. Branch plant 
to manufacture field hangars for Army 
Air Corps. 

Wholesalers 

Dallas Brake Service Company, 3307 
Commerce Street. Wholesale brake lin- 
ing. 

Danfield Distributing Company, 212 
Thomas Building. Distributors. 

Frosted Food Sales Corporation, 1114 
Wood Street. Frozen foods. A division 
of General Foods Corporation. Home 
office, New York, N. Y. 

Hull-Damberg, Inc., 1025 Santa Fe 
Building. Merchandise wholesalers. 

Jack Keithly, 314-A Construction 
Building. Manufacturers’ agent. 

Mills Automatic Merchandising Cor- 
poration, 301 North Market Street. 
Home office, Long Island City, N. Y. 

Standard Venetian Blind Supply Com- 
pany, 3609 Main Street. Venetian blind 
supplies. 

Timken Roller Bearing Company, 
Steel & Tube Division, 409 Olive Street, 
Harry McCool, Jr., District Manager for 
the Southwest. Home office, Canton, 
Ohio. 

Trinity Grocer Company, 2018 Cadiz 
Street. Wholesale grocers. 


110814 


Williamson Produce Company, 1000 
South Preston Street. Wholesale pro- 
duce. 
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Petroleum . 

W. F. Newton Supply Company, 423 
South Industrial,.Boulevard. Oil well 
tools. 

Seatex Oil Company, Inc., Southland 
Life Building. John B. Mills, agent. 

Seminole Oil Company, Holmes Street 
Road. Oil marketers. 


Miscellaneous 

Carothers & Company, Inc., 1401 Gulf 
States Building. Investments. 

Chalk Hill Drive-In Theater, Fort 
Worth Pike. Motion picture theater. 

Northwest Highway Drive-In Theater, 
Hillcrest and Northwest Highway. Mo- 
tion picture theater. 

D. W. Haering & Company, 2423 
Caroline Street; Gray I. Thomas, Sales 
Engineer. Chemical engineers. Home of- 
fice, Chicago, Ill. 

Usher-Patterson Realty Company, 210 
South Zangs Boulevard. Real estate man- 
agement. 

Wright Collection Agency, 204 Thom- 
as Building. Collections. 


Metropolitan 


BUSINESS COLLEGE 


52 Years in Dallas 


Please phone C-8773 when you need a good 
stenographer or bookkeeper. Thank you. 











R. H. GAMBLE CO. 


REALTORS 
Business and Industrial 
Properties 


707 Kirby Building Phone C-1434 











CATERERS 
CONVENTIONS, SALES MEETINGS, 
BUFFET LUNCHES, ETC. 

We furnish Liquors, Sparkling Water, Bartenders 
Complete Service—A Turnkey Job 
CONSUMERS LIQUOR CO.., Inc. 


ED BLANCHARD R. A. HORNICKEL 
2000 North Lamar Street DALLAS Phone R-6181 








Typewriters 
Adding Machines 
Repairs and 
Supplies 


= S. L. EWING CO. 


1606 Commerce Street 





Dallas, Texas 








Southwestern Blue Print Co. 


Girone TAT PRINTS 





405 S. Akard St. Phone C-8084 Construction Bldg. 











Fully-Paid Investment 
Certificates Issued 
$100 to $5,000 


Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D C. 


CURRENT DIVIDENDS 342% 
METROPOLITAN BUILDING 


& LOAN ASSOCIATION 
1400 MAIN STREET 




















Crackers ® Candy 
Saltine Soda Cracker, 
Candy and Bakery 
Products 








603 MUNGER 








BROWN CRACKER & CANDY CO. 





PHONE R-8222 











Store Interiors and 
Fixtures, Designed by 
Sales Engineers. At your 


SERVICE. NO OBLIGATION 





Aleta sow cases 


FIXTURE MANUFACTURING CO. 


1907 CEDAR SPRINGS e 


DALLAS, TEXAS 
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OXING 


OWLING 
AND 
WRESTLING 


By ALLEN BOGAN 
Dallas Journal Sports Editor 





OWLING, boxing and wrestling. 

three of the most popular indoor 
sports in the United States, regularly 
atiract thousands of Dallasites, either as 
participants or as spectators. 

Because it is a “participant” as well 
as a “spectator” sport, bowling is the 
city’s most popular 
indoor athletic attrac- 
tion. Literally thou- 
sands of persons- 
men, women and chil- 
dren alike—bowl reg- 
ularly, while hun- 
* dreds of others drop 
e in at the various 
alleys from time to 
time to watch the 
competition. 





MR. BOGAN 


Dallas now boasts five large ten-pin 
establishments, with a total of 91 alleys. 
and plans are under way for a sixth 
bowling edifice which will house 52 
alleys. Oldest alleys in the city are the 
Brantley lanes, located on Harwood. 
Hap Morse’s Ross Avenue building was 
constructed next, with Morse’s Young 
Street alleys, the Boedeker alleys on 
East Jefferson and the Lakewood lanes 
on Oram at Abrams Road being built 
in the order named. 

All are 16-lane buildings, except Hap 
Morse’s Young Street establishment, 
which houses 27 drives. Most of the 
alleys have been air-conditioned, adding 
to the comfort of fans as well as the 
bowlers. 

Bowling has grown so rapidly here 
since a modest four-alley establishment 
was constructed in a basement of an old 
Main Street building years ago that the 
city now boasts 43 organized leagues, 
here which include nearly 500 teams. 

Approximately 2,500 keglers bowl 
with organized teams. 

Dallas also is on the national bowling 
map, being known as one of the most 


Page 26 





Uh * 


Shown above are five boys in one of the many boxing classes at the Dallas Athletic Club. 


popular bowling cities in the Southwest. 
Annually this city sends strong teams 
and outstanding individual competitors 
to the American Bowling Congress—the 
keglers’ national tournament. 

Approximately 50 men, bowling on 
teams and individually, represented Dal- 
las at the last ABC, while 43 women 
from this city participated in the Wo- 
men’s International Bowling Congress, 
held recently at the Vogue Bowl in Los 
Angeles. 


The game of duck pins has mush- 
roomed into a popular sport in Dallas 
during the last year. Alleys have sprung 
up throughout the city, and Dallas now 
boasts five large duck pin houses. 

Amateur boxing and wrestling long 
have attracted Dallas’ youth, who find 
in the two sports the competition and 
recreation so necessary for the growing 
youngster. 

For many years the Dallas Athletic 
Club has promoted amateur boxing, and 
thousands of youngsters have received 
training in the manly art of self defense 
under the capable supervision of Ath- 
letic Director Marshall Brown and 
Trainer Scotty McLaughlin. Amateur 
boxing shows are sponsored regularly 
at the DAC, and never fail to draw 
capacity crowds. 

Hundreds of youthful boxers also have 
developed under the direction of Gene 
Morgan, coach of the Y Newsboys’ Club. 
Amateur boxing and wrestling are two 
of the chief sports of both the Central 
and Oak Cliff YMCA’s, and programs 
featuring ring and mat events are held 
regularly during the winter months at 
the two institutions. 


Annually one of the city’s biggest 
amateur boxing events is the Golden 
Gloves tournament, which always at- 
tracts the cream of the simon-pure mitt- 
slinging crop of Dallas and vicinity. 
Winners in the local tourney are sent to 
the state meet in Fort Worth, from 
where they will go to the National meet 
should they survive. The DAC and the 
YMCA always contribute outstanding 
competitors for the Golden Gloves cham- 
pionships. 

Although professional boxing virtual- 
ly is a dead sport throughout Texas, 
wrestling continues to be a popular form 
of entertainment in Dallas, as well as 
throughout the state. Wrestling matches 
are held here each Tuesday night at the 
Sportatorium, usually attracting from 
2,500 to 4.000 persons. 





Business Factors Show 
Steady Trend Upward 

Texas business is humming merrily 
along, increasing month by month and 
steadily climbing over 1940, the Uni- 
versity of Texas Bureau of Business 
Research reports. 

A composite index—composed of six 
major business factors—shows: 

Employment—up 7.7 points. 

Payrolls—up 16.3 points. 

Department store sales—up 3.2 points. 

Electric power consumption — up 4 
points. 

Miscellaneous freight carloadings — 
up 16.9 points. 

Runs of crude oil to refinery stills — 
up 8.7 points. 
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Adieta Show Case & Fixture Mfg. Co. 25 
Affiliated National Hotels 20 
American Beauty Cover Co. 


Atlas Metal Works 4 
Bowen Motor Coaches 22 Let Us 























































Briggs-Weaver Machinery Co. “4 
Brown Cracker & Candy Co....... 25 

Consumers Liquor Co. 25 R. d Up Y 

Dallas Federal Savings & Loan Assn. 23 oun Our 

Dallas Gas Company : no ee 

Dallas Plumbing Co. J a C. d B 

Dallas Power & Light Co. oe 3 orrugate Ox 

Dallas Railway & Terminal Co. 4 

Dallas Tank & Welding Co. ; sco = 

Dallas Transfer & Terminal Whse. Co. 4,13 Requirements. 

Deere Plow Co., John ; 4 

Driskill Hotel , 13 

Eastman Hotel and Baths 27 

Electro Ball Company 19 

Ewing Co., S. L. 25 

Fakes Furniture Co. as 4 

First National Bank in Dallas 2,4 

Fleming & Sons, Inc. 4 

Gamble Co., R. H. 25 GAYLORD CONTAINER CORP 
Gaylord Container Corp. 27 s 
Gill & Bennett 23 * 
Graham-Brown Shoe Co. Proud to be located in 
Henson, Inc., Wm. S. 4 

Hudson & Hudson 22 DALLAS, TEXAS 
Hutchinson, Bonner & Burleson o . 

Johnson, John J. : 23 

Johnson's Ranch ; , » ae 4 
Layne-Texas Co. baa acootasce atte: hea 

Lindsley & Co., J. W. pdauhsbecs .&, 13 

long, Lloyd M............. Se ee ete ce PO ere 22 

McElreath Co., Sam Ross. ; r ‘coun ae 

Merchants Retail Credit Assn....................0.......... iii tatiana iapcacrcnen 

Metropolitan Building & Loan Assn. s<siss Ay BO 

Metropolitan Business College................0........ 25 


Mosher Steel Co. 

Ott, Inc., Chas. 

Padgitt Bros. . 
Parker-Griffith 

Permanent Plating Co. 

Pig Stands, Inc..... 

Republic Insurance Co. 
Republic National Bank 
Republic National Life Ins. Co. 
Schoellkopf Co. sae 
Seastrunk, P. B. 


Rest, Relax 


and grow strong 


VACATION IN HOT SPRINGS 
NATIONAL PARK THIS SUMMER 





Smith & Brother Undertaking Co., Ed C. . 4 Your summer day at the luxurious Eastman may run 
Southwestern Blue Print Co............. | , , . : 3 
Stewart Office Supply Co.................... 4,19 something like this: dawn--awaken with the sweet 
Stewart Title Guaranty Cow... ce 4 chatter of a million birds-breakfast-a glorious hot min- 
Texas Employers Insurance Assn........0.00.0000000..... 4 f 
ome tin  _ ee ee eral water bath-massage-rest. *« x Luncheon-golf on 
Wholesale Merchants Building... Pier ege Das Anas championship courses-then to 
Wil , = wines 7” er ‘ . 
ilmans, Robert sereecesneees 14 the lakes for fishing, swimming, 





boating or to the pine-clad 
mountains for hiking, motor- 
ing, horse back riding. Dinner- 
dancing-bridge-sleep, health 
building sleep. « * Write for 
descriptive literature and spec- 


Tennis, Golf 
(Continued from Page 24) 
Par—36-35—71 
Premium on pitching and putting. A 
very short course. 







Parkdale Golf Club ~ ial summer rates. 
Yardage—6,172 ws 
Par—36-36—72 


HOTEL EASTMAN and BATHS 


HOT SPRINGS NATIONAL PARK ARKANSAS 


Course is not difficult because of brev- 
ity. The third hole, a par 3 of 238 yards, 
is rated one of the finest in this section. 

Sunset Golf Course 

Yardage—2,685 (nine holes) 
Pa (nine holes) 

A short course. A winding creek 
makes it hazardous. 

Tenison Park Municipal Golf Course 

Yardage—6,190 
Par—35-37-72 









WALTER E. DAVIS, Manager 
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Wok AND 


Play. — 


The North American Way 


A” work and no recreational activ- 
ities makes Jack a dull boy—and 
manufacturers with vital defense orders 
have no room for dull boys. At least, 
that is the way personnel leaders at 


Blond Maxine Bowling, organizer of the North American Aviation's Women's Riding Club, is shown 
with her favorite mount—Roxie. North American's entrants in the Dallas Federal Soft Ball League 
are shown below. 


By Nate Molinarro 
Personnel Director, North American 
Aviation, Inc., of Texas 


North American Aviation, Inc. of Texas 
feel. They believe that Jack won’t get to 
be a dull boy if he is constantly inter. 
ested in his job and in the fellows who 
work around him. 

And that is where recreation-after- 
work comes in. 

Out at the North American Aviation 
Hensley Field plant, the man who shoots 
the riveting gun for wing or fuselage 
panels has become acquainted with the 
fellow who works several hundred feet 
away on the loading dock and in the 
receiving room. They have both found 
out that some of the fellows who work 
in the paint shop and the welding de- 
partment and the final assembly line are 
“pretty nice guys.” All this — because 
after working hours those fellows got 
together at the bowling alley or on the 
softball diamond. This is about the only 
way most NAA workers have to get 
acquainted in a shop that is more than 
a million square feet in size. 

These workers learn teamwork, either 
from their own team-mates or from their 
sports competitors. That teamwork is 


the main ingredient in a manufacturing 
(Continued on Page 30) 
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Statistics Chart Dallas’ Growth 
These statistics are for Dallas, Highland Park and University Park only and do not include such towns as Grand Prairie (site of the $7,500,000 
North American plane plant and $1,000,000 Naval Base), Garland, Cockrell Hill, Pleasant Mound and other nearby communities. 
Population Water Connections 
1940 Census, Greater Dallas 360,212 1940 1941 
January 78,057 81,284 
a February 78,271 81,552 
Bank Debits March 78,614 81,817 
1940 1941 April 79,001 82,091 
January $ 277,437,000  $304,493,000 May 79,311 82,481 
February 246,680,000 266,539,000 June 79,599 82,764 
March 263,377,000 303,792,000 July 79,887 
April 257.803.000 311,555,000 August 80,109 
May 259,082,000 319,751,000 September 80.319 
June 238,522,000 311,112,000 October 80,631 
July 244,214,000 November 80.859 
August 227,847,000 December 81,029 
September 235,563,009 
October 293,501,000 Total 948,748 
November 281,346,000 
December 334,728,000 Telephone Connections , 
1940 1941 
Total $3,160.201,000 January 95.540 101,949 
February 96,051 102,713 
. March 97,903 103,574 
Bank Clearings Apetl 97.430 104,077 
1940 1941 May 96,636 104,419 
January $ 256,309,606 $287,023,080 June 97,489 104,556 
February 230,577,660 248,895,325 July 97,718 
March 253,558,735 288,663,655 August 98,122 
April 247,296,000 292,033,655 September 99,264 
May 242,860,685 301,183,323 October 99.880 
June 226,286,000 288,747,359 November 100,479 
July 231,033,992 December 101,071 
August 225,551,710 —$$_—$___—_—_ 
September 235,950,936 Total 1.178.583 
October 289,792,769 
November -- 271,355,571 Motor Vehicle Registrations— 
; 2 
December . webs mounds 2 276,208,883 Dallas County 
(New Passenger Cars and Trucks) 
Total $2,986,782,340 40 1941 
January 1,556 2,069 
Postal Receipts February 1,745 2,090 
1940 1941 March 2,381 2,524 
January $ 378,901 $ 408,351 > mg 1,755 2,573 
- ‘ May 1,584 2,959 
February 363,063 384,636 j 1.445 2315 
March 375,895 396,608 July, 1744 , 
April 359.817 406,204 a he 1361 
May 374,476 415,186 eo ‘ ‘ens 
June 332,454 360,281 noe agg 2118 
July 346,649 +e b 1977 
August 374,310 Siceceniion 1992 
September 364,695 ieicennaeal : 
October 427,096 
November 401,892 Total 20,682 
December 498,521 y 
Electric Meters 
. $ 4,597, 1940 1941 
_— or January 86.814 91,215 
pete ‘ February 86.956 91,912 
Building Permits March 87,475 92,128 
(Greater Dallas) April 88.080 92,590 
1940 1941 May 88.404 93,233 
January $ $72,378 $ 1,048,691 June 88,661 93,806 
February 1,129,982 971,557 July 88.882 
March 1,083,791 1,068,405 August 89,375 
April 1,234,524 1,142,093 September 89.776 
May 1,235,706 1,528,696 October 90,103 
June 1,478,250 1,160,812 November 90,590 
July 1.297.536 December 91,050 
August 1,455,748 
September 1,626,900 Total 1,066,166 
October 1,160,150 
November 686,582 School Enrollment 
December 2,961,051 1935 54.367 1938 53.959 
1936 54,466 1939 54,313 
Total $16,204,588 1937 54,529 1940 53,612 
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The North American Way 
(Continued from Page 28) 

formula which has equal parts of speed 
and hairline precision. 

In a huge plant barely six months old, 
many outside activities have caught on 
and many are being formed. Employees 
of all ages and all classes have found 
sources of mutual pleasure in baseball 
teams and fencing clubs, in horseback 
riding groups and book review meetings. 

Bowling was one of the first sports 
organized in the ranks of the NAA air- 
plane makers. Now each Thursday night, 
16 teams are hitting the maples and with 
additional bowling alleys under con- 
struction near the plant, popularity for 
the ten-pins is bound to increase. The 
women office workers are also forming 
a league. 

Another sport to catch on quickly was 
softball. A factory team was organized 
in April and entered in the Dallas Fed- 
eral League. A ten-team inter-depart- 
mental softball league also was formed. 
Two additional NAA teams are playing 
under the lights at Grand Prairie in the 
twilight league. 

A company tennis tournament brought 
forty-seven entrants, thirteen of them 
women. Singles and doubles winners 
were announced a few days ago and 


aa ae atte * ata ten sme an a ee 


FOR SA'LE 


some of the NAA stars went right into 
the Dallas parks tournament. 

Enthusiasts of the bridle path formed 
a club with 25 charter members. Named 
the Top Railers, the flying horsemen have 
their own club house and tack room and 
plan to increase their membership to 50. 
The girls who enjoy horseback riding 
have their own club. 

“In the mill” are a flying club, a fenc- 
ing club, a dramatics group, a model 
airplane club and a basketball league. 

The “get acquainted” spirit has also 
reached the wives of executives, foremen 
and supervisors who have formed a book 
review club. Other groups have organ- 
ized bridge clubs. 

Activities which take in the largest 
number of NAA workers and their fam- 
ilies are the company dances and depart- 
mental picnics and barbecues. The first 
dance was held at Bagdad in May and 
was such a huge success both financially 
and socially that the committee imme- 
diately decided to have a dance each 
month. 

The ever-present problem of finances 
for outside activities is gradually being 
absorbed by the Employees’ Welfare 
Fund. It is fed by net profits derived 
from dances and picnics and other social 
events where admission is charged. The 


largest source of revenue at the present 
time comes from the many soft drink, 
candy, peanut and cigarette machines 
placed throughout the plant. A percent- 
age of the monthly “take” on these 
machines is placed in the fund by con- 
tract with the vending machine distrib. 
uting company. 

The main purpose of the Employees’ 
Welfare Fund is not to furnish enter- 
tainment expenses only. It was created 
to underwrite sickness, injuries and 
financial setbacks which may occur in 
the NAA Texas “family.” But the per- 
centage set aside for recreational activ- 
ities is growing and so are the plans of 
the recreational activity leaders. 

North American workers are finding 
that, in the plant and after working 
hours, cooperation counts. 


Lumber Production Up 
Authough production and shipment of 
Southern lumber last month held about 
even, unfilled orders continue to pile up 
in Southern yards. The University of 
Texas Bureau of Business Research re- 
ported weekly production of lumber at 
332,779 board feet, 14 per cent above 


a year ago. 


Photographs like this of sailboats at 
White Rock lake and dozens of 
other recreational pictures are avail- 
able out of our stock files immedi- 


ately for your advertising. 


Just give us a call and we'll be glad 
to submit samples of ready-made 
illustrations or consult with you on 
pictures to be made to your speci- 


lications. 
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